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Rewind

TheArchives

Newsweek of

senior retirement communities.

Newsweek wrote of the

commemorate the 40th anniversary

“The President has generally been a lackluster contrast to Reagan on
the road,” Newsweek wrote of Gerald Ford’s campaign against the

former actor and California governor. Ford’s “habits were formed in 23 years as a
minority member of Congress, reacting to rather than controlling events, and
his people now worry at his apparent incapacity to convey that sense of motion
and of vision required of Presidents.” Ford did win the nomination, but Reagan’s
gregarious persona ultimately helped earn him the 1980 presidency—not
unlike reality TV star and businessman-turned-president Donald Trump in 2016.

1976
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BOHODAROVE, UKRAINE

The Wreckage of War
A Ukrainian serviceman inspects a Russian ballistic

eastern part of Ukraine on April 25. In the two
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AFTER THE SHOT
Some doctors, perhaps
worried about spreading
misinformation and
contributing to vaccine
hesitancy, have been
reluctant to take complaints
about severe vaccine
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adverse effects from COVID-19 vaccines are rare,
some of those who fall into that group say they have
gotten short shrift by the medical establishment.

That may be due in part to the rarity of their
conditions and the newness of the vaccines. The
extreme politicization of the COVID-19 pandemic
has also played a role. Many doctors, worried
about spreading misinformation and contribut-
ing to vaccine hesitancy, have been reluctant to
take complaints about severe vaccine side-effects
seriously, according to some people who have suf-
fered post-COVID-19 vaccine complications. Discus-
sion among group members about severe vaccine
side-effects has been flagged as misinformation

by social media platforms, particularly
Facebook, making it difficult for these
individuals to gather and share informa-
tion with one another.

“From top down, we are not allowed
to be heard in any way, shape or form,”

on november 4, 2020, brianne dressen
walked into a clinic in West Jordan, Utah to

take part in a clinical trial for AstraZeneca’s COVID-
19 vaccine. A few minutes after getting the shot, her
arm began to tingle and her eyes felt “weird,” she
says. Her symptoms soon got worse. She developed
a fever and chills and her arm went numb. At one
point she grew so sensitive to light and sound that
she sought relief in a dark room wearing earmuffs.

By the time she got to the emergency room at
the University of Utah Hospital in Salt Lake City,
the numbness had spread from her feet upward to
her legs. She had lost the ability to walk and could
no longer control her bladder and bowels. “It was
really scary,” she says.

What followed was a long nightmare
of seeking care for debilitating symptoms
from doctors who she says were dismis-
sive of her symptoms and dubious that
a vaccine could be the cause. Although

“Our Lives Are
Not Misinformation”

COVID-19 vaccines are safe for the vast majority of people. That’s
small consolation for the few who fall between the cracks

by

JOANNA
BRODER

“Twitter is the digital town square where matters
vital to the future of humanity are debated.” ▸ P.21

HEALTH
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who receive the AstraZeneca vaccine,
which is not licensed for use in the
United States. For the Pfizer vaccine,
the study found 60 extra cases of
stroke per 10 million people.

The neurological risks posed by
COVID itself are higher. The disease
was found to be the likely cause of
145 cases of GBS, 123 cases of inflam-
matory disorders, including those of
the brain and spine, and 163 cases of
muscle weakness for every 10 million
people infected. To put the numbers

into perspective, more than 570 mil-
lion COVID-19 vaccine doses have
been administered in the U.S. so far.
Because so many people have gotten
shots, even rare cases can add up.

One study, of course, is not the
final word on the subject. More
information on rare adverse events
is needed for “ongoing risk benefit
evaluations of these vaccines,” the
authors of the U.K. study wrote.

“Therefore, the identification of such
rare adverse events is now a global
scientific priority.”

Knowing that their conditions
are rare is small comfort to Dressen
and other patients, who say they have
had trouble getting their doctors to
take them and their symptoms seri-
ously. Dressen, an otherwise healthy
41-year-old, found doctors to be
largely dismissive of the notion that
vaccination may have been the cause
of her symptoms. One rheumatologist

wrote Dressen in an email. “Our lives
are not misinformation,” she added
at a different point in time.

Solid data on how many people
have developed neurological symp-
toms after taking COVID-19 vaccines
is scarce. The Food and Drug Admin-
istration acknowledged a small
increased risk of developing the rare
condition Guillain-Barré Syndrome
(GBS), a neurological disorder in
which the body’s immune system
attacks nerves outside the brain and
spinal cord, after taking the COVID-
19 vaccine made by Janssen, a phar-
maceutical company of Johnson &
Johnson. Some people interviewed
by Newsweek also reported severe
neurological symptoms after taking
the Moderna and Pfizer vaccines.

As of early March, there had been
at least 40,000 reports of various
neurological symptoms, such as tin-
gling (pins and needles), tinnitus and
paralysis following COVID-19 vac-
cines logged in the Vaccine Adverse
Event Reporting System (VAERS), a
nationwide database co-managed
by the Centers for Disease Control
and Prevention (CDC) and the FDA.
VAERS can be used as an early warn-
ing system to spot rare adverse events,
according to the U.S. Department of
Health and Human Services, but it
has limitations. For one, it is a passive
reporting database, meaning it relies
on physicians, patients, family mem-
bers and so forth to make reports.
And its entries are not all verified,
which means the data cannot be used
to reliably determine whether an
adverse event is caused by a vaccine.

To find more precise data, scien-
tists in the U.K. recently investigated
vaccinations of more than 32 million
people who had gotten a first dose.
They found that that vaccination
likely causes about 38 excess cases
of GBS for every 10 million adults

“From top down,
we are not allowed
to be heard in
any way, shape
or form.”
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TIGHTROPE WALK: Above: FDA’s Janet Woodcock.

that Dressen consulted and still sees
regularly only refers to her illness as
being “COVID-related.”

After Dressen was admitted to the
ER, her doctors considered GBS as
a diagnosis but rejected it, she says.
One specialist suspected her symp-
toms were the result of migraines.
In the end, doctors diagnosed her
with “anxiety due to the COVID
vaccine,” she says.

Dressen was so distraught with her
deteriorating health that she even-
tually found her way to Dr. Danice
Hertz, a 65-year-old retired gastro-
enterologist who also had compli-
cations after her first and only dose
of Pfizer’s vaccine–she says she expe-
rienced ringing in her ears, chest
tightness, feelings of burning and
numbness in her face, tongue, scalp
and limbs, among other symptoms.
Dr. Hertz started a support group that
now numbers roughly 200 people.

Amid a dearth of medical attention,
the group has served as a place of
comfort and information exchange.
Other private groups devoted to
neurological complications have
cropped up as well. Shaun Barcavage,
a 52-year-old research nurse in New
York (he asked that his workplace not
be revealed) says he experienced tin-
gling sensations, tinnitus, headaches
and other ongoing symptoms after
getting two Pfizer COVID-19 vaccines.
Dissatisfied with his interactions
with doctors, he started a Facebook
group for others who also experi-
enced post-vaccine tinnitus, which
grew to about 3,300 members.

Facebook, in an effort to tamp
down misinformation about COVID-
19 vaccination, has shut down some
of the groups, says Dressen. Although
they have been able to reconstitute
themselves as new groups, each time
they lose members in the process.
Barcavage says Facebook put his
group under review for posting a link
to a research paper but ultimately
allowed it to stay active.

Some members have asked federal
health authorities to publicly recog-
nize the legitimacy of their symp-
toms and to raise awareness among
community physicians. Dressen and
another member of Dr. Hertz’s group

met with an official from the FDA
and urged the agency to recognize
small-fiber neuropathy—damage to
the fibers of the peripheral nervous
system, which can lead to sensations
of numbness, pins and needles, and
electric shocks—as a rare post-vac-
cine complication. She also wrote a
letter to the CDC and the FDA, signed
by 86 other group members. “We are
collateral damage in the effort to stop
the pandemic,” the letter reads. “We
are all honest, hard working Ameri-
cans who genuinely believed we were
doing our part by getting this vaccine.
We are suffering… We are pleading
with you to make the medical com-
munity aware of these reactions
so we can get the medical care that
we need and hopefully recover and
return to our previously healthy lives.”

Two FDA officials—Dr. Janet
Woodcock, then FDA’s acting com-
missioner and now principal deputy
commissioner,and Dr. Peter Marks,
director of the agency’s Center for
Biologics Evaluation and Research—
followed up via email saying that they
would look into the matter. (Neither
Dr. Woodcock nor Dr. Marks were
available for interviews.) Although
the FDA would not comment on
specific cases, a spokesperson told
Newsweek in an email that its data
did not show that neurological
symptoms among COVID-19 vac-
cine recipients were more common
than what would be expected in the
general population, with two excep-
tions: the small increased risk of
GBS from the Janssen vaccine and of
fainting following each of the three
vaccines authorized in the U.S. “To
date, the systems in place to monitor
vaccine safety have not identified
safety signals for serious neurolog-
ical outcomes following COVID-19
vaccination, including small fiber
neuropathy,” the spokesperson wrote.
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which antibodies derived from the
blood of healthy donors supple-
ment a patient’s immune system.
The treatment can mitigate some
neurologic disorders including GBS.
According to Dressen, the local doc-
tors declined to work with the NIH
doctors. One doctor told her she was

“too fragile” to treat. (The doctor did
not respond to Newsweek’s request
for an interview.)

The NIH doctors eventually
offered to bring Dressen out to
Bethesda, Maryland for research
and treatment, which she accepted.
According to her medical records
from NIH, doctors diagnosed her in
June 2021 with post-vaccine neurop-
athy (damage to the nerves located
outside the brain and spinal cord),
severe postural orthostatic tachycar-
dia syndrome (a blood circulation
condition characterized by a heart
rate increase from lying to standing
of at least 30 beats per minute in
adults), sensory loss (in the hands)
and short -term memory loss. They
subsequently treated her with IVIG
infusions. (Dr. Nath declined to
comment on the specific case, citing
patient confidentiality.)

Dressen is still taking an IVIG infu-
sion every other week. She’s doing
better, she says. She no longer feels
her heart beating out of her chest
and sensations of tingling and electri-
cal shocks have subsided somewhat.

She is trying to accept that she
will be living with a chronic disease.
Whereas she used to enjoy hiking
up mountains, it’s now a good day
when she can walk around the block.
On bad days, she needs a wheel-
chair. Her former life of teaching
and snowboarding, she says, now
seems like a dream.

▸ Joanna Broder is a science and
feature journalist and editor.

Some doctors, however, have
pointed out that the data about
vaccine side-effects may not be
complete. “Many of us have felt that
it would be nice if there was much
more systematic monitoring of
these kinds of side effects than there
is,” says Dr. Patrick Whelan, clinical
associate professor of pediatrics at
UCLA. “The vast majority of people
who get these vaccines are not being
actively monitored.”

A spokesperson at Janssen, the J&J
company that makes its vaccine, said
in an email that it shares any reports
of adverse effects from individu-
als who receive a dose of their vac-
cine with the FDA and other health
authorities. A Pfizer spokeswoman
said in an email: “Based on ongoing
safety reviews performed by Pfizer,
BioNTech and health authorities, our
COVID-19 vaccine retains a positive
benefit-risk profile.” Moderna and
AstraZeneca did not respond to mul-
tiple requests for comment.

Efforts by Dressen and others to
win recognition may have gotten
swept up in the politics of vaccina-
tion. Dressen’s case has provided fod-
der for Robert Kennedy Jr., a purveyor
of numerous false claims about the
dangers of COVID-19 vaccines, who
tweeted about it.

And when Sheryl Ruettgers, another
member of Dr. Hertz’s Facebook
group, developed “stroke like symp-
toms” after getting a Moderna shot,
her husband, Ken, a former tackle
for the Green Bay Packers, appealed
to Wisconsin Senator Ron Johnson, a
Republican who has spread misinfor-
mation about COVID-19 treatments
and vaccines on many occasions.
Johnson invited Dressen and others
to appear at a press conference in
June where she and others described
sustaining life-altering complications
after a COVID-19 vaccine. The event

drew criticism from health experts.
Dressen, for one, was uneasy

about the decision to appeal to John-
son. “We had been pushed into a
corner with nowhere else to go,” she
wrote in a text message. “We had to
take the chance.”

Small Progress
In January 2021, Dressen’s husband,
Brian, contacted Dr. Avindra Nath,
intramural clinical director of the
National Institute of Neurological
Disorders and Stroke at the National
Institutes of Health (NIH), who
offered to work with Brianne’s doc-
tors in Utah. According to Dressen,
Dr. Nath spoke with the Utah doctors
over the phone and recommended
that they administer intravenous
immunoglobulin (IVIG) therapy, in

N E W S W E E K . C O M16

BULL HORN: A press conference held by Senator
Ron Johnson, in which vaccine recipients discussed
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‘Re-commerce’
isRemakingRetail

Americans seem to love high-end, used
merchandise. Now big merchants do, too

sustainability consulting firm,
Baleen.“Retail execs can see that at
any time there are 15,000 of their
items for sale on eBay,” Cohen adds.

“They can see the dollar signs and
want to capture this part of the
customer journey.”

Indeed they can. Six in 10retail-
ers already offer secondhand or are
seriously considering it, research
conducted by thredUP and Global-
Data found. More than 40 percent
of retail executives predict resale
will become an important part of
their business within the next five
years. But for a third of retail lead-

ers, adopting a resale pro-
gram has become “table
stakes.”In other words:
the bare minimum.

Why? “This is where
consumers are shopping,”
says a Levi’s spokesperson.

Adds David Hayne, chief technology
officer of URBN, the parent company
of Urban Outfitters, Free People and
Anthropologie: “Our…brands were
already some of the most sought-af-
ter brands on the resale market, so
there was a big opportunity to acti-
vate those loyal customers.”

How Brands Sell Secondhand
There are three main ways companies
engage with secondhand. The easi-
est: partner with online resale plat-
forms, using their infrastructure and

marketplaces to encourage people
to resell their items in exchange for
store credit. Some who do this with
thredUP: Abercrombie & Fitch, Crocs,
Adidas, Reformation, Gap, Athleta,
Banana Republic, and Christy Dawn.

Others get more directly involved,
allowing you to bring old items bear-
ing their labels back in exchange
for store credit or discounts on new
products. The retailer then resells

americans are scooping up
secondhand items at a record

pace, thanks to a surge in digital
resale platforms like Poshmark,
Depop, thredUP and The RealReal.
Now more traditional retailers want
in on the action.

This year alone, Americans will
spend almost $179 billion on second-
hand goods, up 96 percent from 2015,
according to research from Mercari
and GlobalData. By 2030, those firms
contend, that number will nearly
double to $354 billion—a growth
rate 3.2 times that of the retail sector
as a whole. And it’s not just a small
segment driving the
pre-used market: Three
quarters of us, the Mer-
cari/GlobalData research
shows, bought at least one
secondhand item last year.

Those numbers are
only part of the reason well-known
name-brand retailers are now div-
ing into the “new-to-you” business.
This embrace of secondhand offers
them access to new customers, per-
haps a hedge against inflation and
green credibility.

“Brands see this wave of re-com-
merce, or secondhand sales, as an
opportunity similar to what hap-
pened with the rise of ecommerce,”
says Nellie Cohen, who previously
directed Patagonia’s re-commerce
program and now runs her own

STORES

by

KERRI ANNE
RENZULLI
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“More of our members
are recognizing
that buying used
is a way to reduce
the environmental
impact.”

THE BOTTOM LINE Retailers have
embraced the rise of secondhand
shopping and some established brands
have started their own resale platforms.

the old stuff. Apple, Best Buy, Ama-
zon and GameStop all offer this
option for certain electronics. Eileen
Fisher, Levi’s, Allbirds, Lululemon,
Rachel Comey, REI, Patagonia, and
Arc’teryx resell apparel, footwear and
outdoor gear bought from them. And
select IKEA stores have also begun
buying back the brand’s assembled
furniture and selling it in their “As
Is’’ department.

Some retailers are even running
their own customer-to-customer
resale platforms: Apparel giant
ASOS operates such a marketplace;
URBN launched its own platform,
called Nuuly Thrift, in October and
H&M launched its version in Can-
ada last September.

Is Resale Good for Customers?
Well, it depends.

Expect to earn less on your old
stuff by selling it to a store as opposed
to, say, on eBay, where you name the
price. REI estimates it pays about half
the retail price for its customers’ used
goods, Levi’s says it pays $15 on aver-
age for a pair of its used jeans, and
Lululemon pays $10 for its old leg-
gings, hoodies, bags and dresses.

Buying through a brand’s sec-
ondhand program can be a sweeter
deal, though. Prices are comparable
to many listings you’ll see on resale
marketplaces, and items come
with the guarantee that they’re
authentic, clean, in the condition
listed and returnable.

Regardless of personal profit,
shoppers overall like having the
option to buy secondhand from their
favorite brands and snag a beloved
item at a reduced price. REI’s resale
business, for example, sold more than
a million items in 2021. And the mer-
chants say these programs are attract-
ing new clients, particularly younger,
eco-conscious, and budget buyers, as
they provide access to higher-end,
aspirational goods. For instance, a
pair of used Lululemon Align leg-
gings sells on the brand’s “like new”
website for $49, or 44 percent less
than a new pair, which retails for $88.G

E
T
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of sustainable changes, it’s fairly easy
to do” and one of the few that can
make money and garner new sales.

To be sure, some experts also
remain skeptical over just how
earth-friendly these resale programs
really are. Cosette Joyner Martinez, a
professor of merchandising at Okla-
homa State University, notes that the
secondhand boom does not seem to
be slowing people’s consumption or

retailers’ production of new items.
Almost all trade-in or buyback pro-
grams rewarded customers with
store credit—sometimes only good
for purchases of new items, thereby
encouraging people to buy even more.

Regardless of how planet-helping
these programs are, the secondhand
frenzy will only grow more popular
with C-suiters—not only for the sales
but the opportunity to attract a new
generation of customers. And that is,
as always, the bottom line.

▸ This story is part of a series explor-
ing the latest consumer trends and
innovations. For more articles on
these topics, go to newsweek.com/or-
acle. Kerri Anne Renzulli is a senior
reporter at newsweek. Twitter
@kerenzulli

Secondhand’s smaller price tags
could also be a win-win for brands
and consumers as inflation contin-
ues to rise. A Harris Poll, conducted
in April, found that 84 percent of
Americans are planning to dial back
their spending as a result of price
hikes. “People want to make more
of their budgets and the money they
have,” says Neil Saunders, managing
director at GlobalData.

The ‘Green’ Angle
“The sustainability aspect is growing
in importance, especially among Mil-
lennials and Gen Z, who look at sec-
ondhand shopping as a way to reduce
their footprint,” says Saunders. Adds
Ken Voeller, REI’s director of circular
commerce and new business develop-
ment: “More of our members are rec-
ognizing that buying used is a way to
reduce the environmental impact of
their purchasing decisions.”

And it can be. Wearing a garment
for just three additional months
leads to a 5 to 10 percent reduction in
its carbon, water and waste footprint,
according to the Waste and Resources
Action Program. Additionally, REI
found that selling a used item has a
50 percent smaller carbon footprint
than selling a comparable new item,
according to Voeller.

As customers increasingly under-
stand the environmental toll their
shopping can take, they’re pushing
companies to adopt more sustain-
able alternatives. Half of Americans
have already shifted their purchasing
behavior to be greener in the past
five years, Simon-Kucher & Partners
found, and more than half of fashion
and textile executives said consumer
demand was driving their pursuit of
environmentally-friendly practices,
of which secondhand is a top choice.

“Resale is a very palatable program
to the C-suite,” says Cohen. “In terms

“Retail execs…can
see the dollar signs
and want to capture
this part of the
customer journey.”
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“TODAY I TESTED
POSITIVE FOR

COVID-19. I HAVE NO
SYMPTOMS, AND I

WILL CONTINUE TO
ISOLATE AND FOLLOW

CDC GUIDELINES.”
—Vice President Kamala Harris

“Human beings
can love and

laugh and enjoy
each other’s

company
because we
are afforded

this space and
luxury by a
planet that

cares for us.”
—ACTOR CHIWETEL EJIOFOR

“TWITTER IS THE
DIGITAL TOWN SQUARE

WHERE MATTERS
VITAL TO THE FUTURE

OF HUMANITY ARE
DEBATED.”

—Elon Musk

“The Ukrainians are
paying with their lives,

we are paying with
higher energy prices.”
—Latvian Prime Minister Krišjānis Kariņš

“CRITICS ABSOLUTELY
SERVE NO PURPOSE.

AND I’M NOT
SAYING THAT TO BE

NASTY EITHER.”

“Why on earth would
we hitch our wagons again
to a crybaby sore loser who
lost the popular vote twice,

lost the House, lost the
Senate, and lost the White

House, and so on?”
—gop consultant barbara

comstock

VIOLA DAVIS

CHIWETEL EJIOFOR

�

LAUREN HUTTON

“I was about to become 30,
and I knew I was about to expire,

and wanted to protect myself with a
contract that would guarantee

I kept working for years to come.”
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A SPATE OF NEW LAWS IN EUROPE AND THE U.S. FORESHADOW WHAT 
COULD BE THE END OF DOMINANCE FOR GOOGLE, FACEBOOK AND AMAZON
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n february, the company formerly known
as Facebook lost $232 billion in value in the stock
market—the biggest loss ever suffered by a U.S. com-
pany in a single day, a plunge equal to the combined
market values of Netflix and Fedex. By the end of
April, the stock had lost another fifth of its value.

Meta Platforms, as the company is now formally
known, can only wish that a brutal stock beating is
its only problem. Meta faces serious threats on sever-
al fronts, and any one of them might prove existen-
tial. For the first time in its 18-year history, the num-
ber of people who use the once-ubiquitous-seeming
Facebook social network has been dropping. Privacy
protections added by Apple last year to its phone
software are hobbling Facebook’s bread-and-but-
ter ad business, which depends on keeping tabs on
what users are up to. And the all-important youth
market is shunning Facebook in favor of TikTok.

Meta is also facing a daunting level of ire, which
is splashing over onto the rest of Big Tech—that is,

Google, Amazon, Apple and Microsoft. These tech
giants and Meta are facing scrutiny from regula-
tors and legislators both in the U.S. and Europe. And
they are all objects of an intensifying resentment on
the part of the public. A sign of the times: A Dem-
ocratic Congressional candidate in Virginia, Andy
Parker, was, until pulling out in mid-April, running
almost entirely on a platform of curbing Big Tech’s
enabling of bad behavior online.

The governments of the U.S. and Europe have es-
sentially decided that they don’t want a handful of gi-
ant tech companies, accountable to no one but their
shareholders, steering the actions of their citizens and
shaping our collective worldviews, all in the service
of amassing staggering wealth. Legislators and regu-
lators on both sides of the Atlantic are now squaring
off against the digital behemoths in what is shaping
up to be a modern version of the massive 20th-cen-
tury antitrust battles with Standard Oil and AT&T.

In late April, the European Union tripled down
on its harsh, anti-Big-Tech regulation by passing the
Digital Services Act, a suite of laws that would force
the giant tech companies to police disinformation,
illegal content and misleading advertising far more

aggressively than they have in the past. In the U.S.,
regulators, attorneys general and members of Con-
gress from both sides of the aisle are lining up to
take action against Meta for its problems managing
privacy, disinformation and censorship, as well as
abusive and predatory online behavior.

Perhaps more than anything else, the sheer size,
influence and wealth of these companies is raising
concerns—and painting bullseyes on their backs.

“There’s a growing understanding that this concen-
tration of power and enterprise is bad for the rest of
us,” says Chuck Collins, a senior scholar at the Insti-
tute for Policy Studies, a Washington, D.C., progres-
sive think tank. “The pitchforks are coming for them.”

If successful, efforts to curb the power of these
firms will change the world as we know it. It will ei-
ther mean reducing our dependence on the digital
tools these companies have pioneered and largely

LOSS LEADER
Meta faces serious
threats on several
fronts, and any one
of them might prove
existential. Below:
Mark Zuckerberg is
summoned by the
U.S. Senate. Bottom:
Meta’s stock tanks.

“PEOPLE ARE TALKING ABOUT FACEBOOK AS IF
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The Trillion-Dollar Club
big tech is raking it in, plain and simple. in
2021, while the world struggled with a surging pan-
demic, Meta, Google, Amazon, Apple and Micro-
soft—the Big Tech Five—enjoyed surging revenues.
Combined they took in well over $1.2 trillion, the
most they’ve ever made, and close to $200 billion
more than in 2020, which was itself a record year.

Even Meta, despite all the battering its reputation
and stock are taking, is sitting pretty. Last year it took in
$86 billion. The recent drop in daily users is a blip com-
pared to its total of two billion users a day. Its monthly
user total, which is the metric more closely watched
by advertisers, is still rising. “People are talking about
Facebook as if it’s about to become the next MySpace
or Yahoo,” says Daniel Salmon, an analyst who fol-
lows Meta for BMO Capital Markets, referring to two
once-dominant tech companies that faded away to

offer for free, or open up competition to new tech
companies that aren’t so quick to invade privacy,
transmit disinformation, spray advertising and
support our worst behaviors.

The results will reverberate through our lives in
ways no one can predict. The free services we have
come to depend on to search out information, stay
in touch with friends, navigate the streets, get goods
zipped to our doorsteps and place everything from
banking to ridesharing at our fingertips could be-
come expensive, or less convenient—or might dry up
altogether. Or perhaps, as happened with Standard
Oil and AT&T, we will enter a golden age of compe-
tition that yields more choice, better products and
lower costs while respecting privacy. .

Big Tech is facing a reckoning. It won’t go down
without a fight, but there may be little it can do to
stem the backlash.

FROWN EMOJI
Meta surpressed its
own research showing
that Instagram is
harming the mental
health of teenagers.
It’s no wonder parents
are angry. Above: kids
perform for the apps.

IT’S ABOUT TO BECOME THE NEXT MYSPACE OR YAHOO. BUT THAT’S NOT GOING TO HAPPEN.”
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insignificance. “But I don’t think that’s going to happen.”
What’s more, Meta’s efforts to dominate the fu-

ture of the nascent virtual-reality (VR) “metaverse”—
where goggle-wearing users explore, game, learn,
shop and meet up in 3-D spaces—are starting to
bear fruit. Meta’s Quest VR goggles have taken over
about half the market; its Quest software store has
hit $1 billion in sales since it debuted in 2020; and
its online metaverse platform has grown by a factor
of 10 over the past three months to 300,000 users.

Meta and the other members of the ultra-elite
club of tech titans is gunning hard for even more
dominance. They are spending hundreds of billions
of dollars to add new facilities, expand product
lines and buy smaller companies. These five tech
giants alone account for nearly one out every 10
dollars invested by businesses in the U.S.

This success and ambition might be viewed more
favorably if a significant portion of the enormous

wealth these companies generate was passed along
to workers in the form of high wages. But the wind-
falls tend to enrich a small cadre of investors and
tech-savvy knowledge workers in Silicon Valley and
Seattle rather than the factory workers churning out
iPhones or those laboring in Amazon delivery vans
and warehouses. It’s no coincidence that the formi-
dable Teamsters union is throwing its weight be-
hind—and gaining ground in—an effort to unionize
Amazon workers. On April 1, the Amazon facility in
Staten Island, N.Y., became the first whose workers
voted to do so. Union organizers say they’re looking
to increase hourly wages from about $16 to $30.

It might help, too, if the Big Tech Five continued
as the bold disruptors of tired industries they once
were. But lately they’ve congealed into what econ-
omists call “rent extractors,” collecting a virtually
assured continuous stream of money by offering
only incremental improvements in their products.

“THERE’S A GROWING UNDERSTANDING THAT THIS CONCENTRATION OF POWER AND
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other mobile devices. Through a vast network of
business partnerships, Meta now receives data from
more than eight million websites describing the ac-
tivities of Facebook users who visit the sites. The sites
and apps feeding Facebook’s huge appetite for data
include Yelp, Duolingo, Indeed and many others.

Although Facebook has seen serious competitors
spring up, it acquired two of the biggest and fastest
growing: Instagram and WhatsApp. The messaging
app WhatsApp rose to popularity around the world
in large part because it was considered a beacon of
privacy protection, shrouding all its messages with
encryption. When Meta bought the app’s parent
company in 2014, the company said it would keep
those privacy protections. Early last year, howev-
er, it told WhatsApp users that they either had to
consent to being tracked by Facebook, or delete the
app. It relented only after millions of users fled the
app for independent competitors like Signal. Meta
is particularly thorough in gathering data from
users of its own websites and apps. For instance, it

The iPhone and the Windows operating system
once represented meteoric improvements in tech-
nology, but the iPhone 13 or Windows 11 are hardly
distinguishable from their predecessors.

“The experiences they give us aren’t all that great
anymore,” says Maritza Johnson, who heads the
Center for Digital Civil Society at the University of
San Diego. “It’s harder to get excited about it.”

What’s becoming easier to get excited about, on
the other hand, is how Big Tech—and, in particular,
Facebook and Google—have converted what they
know about their users into a massive income of
advertising dollars. For years users seemed to give
these incursions into online privacy little thought,
but now concern is growing.

Meta, for instance, has been under fire for track-
ing what its users click on and see online. The com-
pany fields an array of data-gathering tools that
reach across the entire web, including phones and

hangs on to as much as 79 percent of the personal
data it sees through its Instagram app, according
to an analysis by information-technology-services
company PCloud.

It’s no secret that Meta uses that data to help adver-
tisers hit up the right users with the right messages, as
well as to shape its recommendations for content to
look at and groups to join. Apple’s 2021 iPhone priva-
cy enhancements, which push users to choose wheth-
er they want to allow third parties to track them, put
a crimp in Meta’s data-gathering abilities. But the
company still has a rich stream of information on
users flowing in through Android phones and the
web. It is also well positioned to turn the metaverse
into a new, even larger pipeline of user data, largely
because VR goggles like Meta’s Quest include cameras
that can observe the user’s body and surroundings.

Facebook’s data collection practices might not
seem invasive when couched in anodyne business

POWER CENTERS

Apple HQ in Cupertino,
California; Meta’s
Oculus Quest 2 headset;
Amazon’s Seattle HQ;

Washington; Google’s
campus in Mountainview,
California; Facebook’s

“war room”.

ENTERPRISE IS BAD FOR THE REST OF US. THE PITCHFORKS ARE COMING FOR THEM.”

B
I
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terms of browsing habits and advertising. But the
information it routinely gathers on each one of
its users would make a revealing dossier. Data on
browsing habits—what web pages people visit,
what they click on there, and what they buy—could
easily reveal political views, health concerns, eating
habits, travel plans and social circles. There’s no tell-
ing what else clever artificial-intelligence programs
could glean from each person’s digital habits in
the future. Considering that Facebook collects this
data on the digital activities of millions of people
24 hours a day, seven days a week, it starts to look
like a potential privacy nightmare on a vast scale.

Exactly what data Facebook is enlisting, and in
what ways, is very much a secret. “It’s so opaque that
people don’t even know exactly what questions to ask,”
says the University of San Diego’s Johnson. “And if
they did, Facebook wouldn’t answer, and if Facebook
did answer there’d be no way to verify the answer.”

As if to underscore the point, Facebook declined
to make an executive available for an interview for
this article.

Cracking Down
google, too, collects enormous streams of data
about people and shares it with advertisers. Much
of it comes from the keywords we type into searches,
but it also gathers information about users through
the websites they visit and what they click on there,
largely thanks to its ownership of the Chrome
browser used by two out of three website visitors.
Google’s voice assistant and home services, such as
speakers, security cameras and smoke alarms, pro-
vide another source of insight into user behaviors.
And Google owns Android, the phone operating
system that’s on more than twice as many phones
as Apple’s iOS, offering another major way to know
what users are doing. (Google, too, declined to make
an executive available for an interview.)

Apple has access to similar sorts of user informa-
tion through its own hardware, software and ser-
vices, but now offers protection from third-party
tracking by default. Meta and Google both offer
users the option to set similar sorts of tracking-pro-
tection features, but users typically don’t take the
trouble or don’t have the know-how to find and ac-
tivate these protections. Also concerning: All three
mega-companies have invested heavily in artificial
intelligence, which can figure out much more



N E W S W E E K . C O M 29

CONSUMERS HAVE REAL CHOICE. BUT I THINK THAT’S CHANGING,
AND WE CAN BE HOPEFUL THAT A NEW WAVE OF INNOVATIONS IS COMING.”

TOP HEAVY
Big Tech’s windfalls

tend to enrich investors
rather than factory

workers and deliver-
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about a person from a given set of data—inferring
that someone is likely to have a particular health
problem, for example, or a certain sexual prefer-
ence, based on patterns in online behavior.

The public seems fed up with being tracked by
the tech giants. An October survey conducted by
the Public Affairs Council and Morning Consult
found that Americans rank the tech sector near the
bottom of all major business sectors in trustwor-
thiness; only the pharmaceutical, health insurance
and energy industries earned less trust. That’s a
huge shift from just four years ago, when the same
poll found that the tech industry was deemed the
most trustworthy. Surveys from four or more years
ago suggested that many users were once willing to
trade off some privacy for the convenience of on-
line services and platforms, but the newer data sug-
gests that deal is looking increasingly unattractive.

Perhaps even more aggravating to many people
than the potential privacy violations,
at least where Meta is concerned, is
the tension between the spread of
hateful, predatory and dangerous mis-
information and efforts to remove or
limit toxic posts and comments. Start-
ing with Facebook’s role in promoting
election disinformation in 2016, liberal critics lam-
basted the company for its failure to police its plat-
form against false claims about election fraud, an-
ti-vaccine propaganda and calls for political violence
preceding the January 6, 2021, insurrection. But
Facebook’s business model is crucially dependent on
algorithms that promote posts that are likely to ap-
peal to a user—a practice that tends to push the most
inflammatory and inaccurate material to the top.

Adding further fuel to the fire, Meta former-em-
ployee-turned-whistle-blower Frances Haugen
disclosed a trove of damaging inside information
about the company’s failure to control problem-
atic content in 2021 Congressional testimony. In
particular, she revealed that the company had sup-
pressed the findings of its own research showing
that Meta-owned Instagram was harming teens’
mental health. The revelations made it clear that
Meta’s own software wasn’t merely failing to catch
and remove the most dangerous and toxic content,
it tended to actively promote it.

“ The most polarizing things are the ones
being promoted,” says Janna Greenberg, a

POLARIZING
Facebook’s business

depends on algorithms

material. Top to bottom:

China; Frances Haugen;
protesters support

Amazon workers

communications researcher at Boston University.
“Neo-Nazis had never had a voice before.”

Conservatives, on the other hand, have railed
against various efforts on the part of Meta, Google
and other tech companies to remove election-fraud,
anti-vax and other disinformation that tends to res-
onate with large parts of their followers. “Facebook
gets attacked from the left for not taking down
enough and from the right for taking down too
much,” says Rob Atkinson, president of the Infor-
mation Technology and Innovation Foundation, a
nonprofit technology policy think tank in Wash-
ington, D.C., that receives some of its funding from
technology companies. “It can’t win.”

But politicians and regulators can win, by catering
to the widespread ire against Big Tech with punitive
actions. A November Washington Post-Schar School
poll found that two in three Americans say the gov-
ernment needs to take action against these companies.

The resulting array of legislation and lawsuits be-
ing proposed is breathtaking. The House of Repre-
sentatives is considering the Justice Against Malicious
Algorithms Act along with the Protecting Americans

“FACEBOOK GETS ATTACKED FROM THE LEFT FOR NOT TAKIN
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All of these proposed bills are currently in commit-
tee, and while it’s difficult to predict when any or all
of them might make it to the full chambers, the bi-
partisan backing they are receiving suggests they all
have a good chance of becoming law in some form.

The states are also moving on new laws. In July,
Colorado joined California and Virginia in passing
legislation that broadly protects residents’ online pri-
vacy rights, including giving them the right to know
about and delete all tracked information, and to opt
out of future tracking. Similar bills are being actively
considered by legislatures in 12 other states, includ-
ing Alaska, New York, Louisiana and Pennsylvania.
The growing legislative onslaught simply reflects the
public’s increasing concerns about privacy, says BMO
analyst Salmon. “People like getting all these free ser-
vices from tech companies,” he says. “But they don’t
want the companies collecting their data.”

Even without new laws, Big Tech is likely to be hit

with more and more fines for its perceived trans-
gressions. Both the Justice Department and the Fed-
eral Trade Commission, which fined Facebook $5
billion in 2019 for privacy violations such as sharing
users’ data with third parties without their knowl-
edge or permission, have announced they are closely
looking at Big Tech’s past acquisitions to determine
if there is a pattern of anti-competitive behavior.
And the FTC is also investigating Meta’s VR busi-
ness to determine if the company has priced its VR
headsets and shut out third-party VR software devel-
opers in ways that violate antitrust law, according to
reports from Bloomberg and others. State attorneys
general are also expected to act; Texas has already
sued Meta for illegally gathering facial recognition
data from users, a case that’s currently in discovery.

And private groups are getting in on the action: in
February Meta settled a class-action suit over tracking
users through cookies after they had signed out of the
Facebook platform, agreeing to pay $90 million to
plaintiffs. And an Illinois group is suing Meta over the
practice of allowing the posting of photographs of
people who aren’t users of the company’s platforms.

from Dangerous Algorithms Act, either of which
would remove the protection known as Section 230,
which shields social media companies from liability
for what their users post. And the Filter Bubble Trans-
parency Act, introduced by a bipartisan group in the
House, with a Senate version submitted by Repub-
licans, would require Meta, Google and other large
social-media companies to either get rid of the algo-
rithms that promote content or offer a second version
of their network that doesn’t enlist the algorithms.

In the Senate, meanwhile, the bipartisan Social
Media NUDGE Act would enlist the National Acad-
emy of Sciences, Engineering and Medicine and the
National Science Foundation to come up with tech-
niques that Meta and other social-media companies
would be forced to use to tame harmful content on-
line. And the Senate is also looking at a Kids Internet
Design and Safety (KIDS) Act that would require the
companies to offer special protection for minors.

NG DOWN ENOUGH AND FROM THE RIGHT FOR TAKING DOWN TOO MUCH. IT CAN’T WIN.”



N E W S W E E K . C O M32

Break Them Up?
for all the recent action aimed at big-tech, the
U.S. is playing catch-up with Europe. The European
Union passed the General Data Protection Regula-
tion, or GDPR, back in 2018, placing strong limits on
how tech companies can collect and use data, such
as limiting user data to the minimum needed for an
approved purpose, protecting the confidentiality of
the data, and ensuring the data is accurate and up-
to-date. That regulation even limits the ability of Big
Tech to move data across borders to countries such as
the U.S., where using the data would be legal.

Meta and Google have both publicly complained
that the laws are hurting their core businesses. In
filings with European regulators, Meta has implied
it might withdraw access to its platforms from Eu-
ropean users—though the company later issued a
statement denying it is “threatening to leave Europe.”

In March, the E.U. doubled down on its efforts to
constrain Big Tech’s growth by passing the Digital
Markets Act, which places severe new limits on the

companies’ ability to promote their own products
over competitors’, to keep competitors from access-
ing their services, or to bundle or pre-install their
services—all practices that are key parts of these
companies’ strategies. Under this act, for example,
Google might not be able to pre-install its Android
software on some phones or promote its own ser-
vices in search results, Meta might not able to com-
bine the data it has on Facebook and Instagram users,
and Amazon might not be able to keep competitors
from accessing information about the nearly two
million merchants that sell on its platform.

European regulators have already leveled a
nearly $3 billion fine on Google for promoting its
shopping-comparison service over those of its com-
petitors. Italy and the Netherlands have hit Apple
with multi-million-dollar fines for anti-competitive
behavior. And the U.K., which has already forced
Meta to sell one small competitor it acquired, has
appointed a special regulator to keep a particularly

close eye on both Meta and Google.
The Digital Services Act goes even further. It would

force the giant tech companies to police disinforma-
tion, illegal content and misleading advertising far
more aggressively than they have in the past. The law,
which bans online ads aimed at children, authorizes
the European Union to levy fines of six percent of a
company’s annual worldwide revenue and to banish
recidivists from the EU entirely.

The U.S. seems ready to follow Europe in cracking
down. FTC Chair Lina Khan, appointed in June, has
in the past proposed prohibiting Big Tech companies
from expanding through antitrust regulation. One FTC
antitrust suit against Meta, based in part on its acqui-
sitions of WhatsApp and Instagram, got a green light
from a judge in January. Separately, the FTC, along with
several states, is investigating Meta for anti-competitive
tactics in its new VR and metaverse business.

Google, meanwhile, faces lawsuits from the U.S.
Department of Justice and multiple states over its

“IT’S SO OPAQUE THAT PEOPLE DON’T EVEN KNOW EXACTLY WHAT QUESTIONS TO ASK.
FACEBOOK WOULDN’T ANSWER. AND IF FACEBOOK DID ANSWER,
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dominance of the online search business. Congress
is also considering two bipartisan bills, the American
Innovation and Choice Online Act and the Open App
Markets Act, that would further limit Big Tech’s ability
to stifle competition. Both are advancing to the Senate
floor, where they are likely to pass.

Wielding antitrust law against Big Tech is tricky,
says the Institute for Policy Studies’ Collins, but grow-
ing public resentment of the companies have spurred
lawmakers and regulators to figure out how to do it.

“Anti-trust is a blunt instrument that was meant to
address pricing competition, which is why it hasn’t
been used in meaningful ways in years,” he says. “But
the new actions are about the larger issues of bigness,
power and influence.”

When it comes to cutting Big Tech down to size,
the history of antitrust in the U.S. suggests that the
free market may beat regulators to the punch. The last
big antitrust actions, against Microsoft in 1998 and
IBM in 1969, were essentially dropped because com-
petitors rose up to challenge and eventually beat the

companies at their own game. Today IBM is a relative-
ly small player, and while Microsoft is still a giant, its
market value is half a trillion dollars less than Apple’s.
Today’s Big Tech Five might likewise give up ground to
smaller, nimbler, more innovative competitors.

Or it may be that they take each other down, like
battling kaijus, as they start going after the same
markets. Meta is now in the hardware business via
its Quest VR headsets, where it competes directly with
Google, Apple and Microsoft, who have been trying
to get into this potentially explosive area. Amazon has
seen Meta’s Facebook Shops platform, as well as shop-
ping on Instagram, cut into its core business.

What’s more, Apple’s move to block iPhone apps
from tracking users by default may be just the first
salvo in a war between Apple, Meta and Google to
limit each other’s insights into their users, damaging
all their businesses, and perhaps dragging down the
entire online advertising industry. Even Amazon and
Microsoft could be hurt—they each earned $31 bil-
lion and $10 billion from advertising in 2021, respec-
tively, and both clearly intend to grow those numbers.
The proportion of the Big Five’s revenues that come
from businesses in which they compete with each
other is now 40 percent, twice what it was six years
ago, according to The Economist.

“A lot of the effort to undermine these companies is
coming not from the public, but from competitors,”
says the Information Technology and Innovation
Foundation’s Atkinson. “Some of the biggest attacks
are between the big tech companies themselves.”

You’ll Miss Me When I’m Gone
regardless of whether big tech succumbs to
regulators, its own internal combat or new compet-
itors, the public is likely to be the ultimate winner,
claims Johnson. “Right now, it’s hard to argue that
consumers have a real choice,” she says. “But I think
that’s changing, and we can be hopeful that a new
wave of innovations is coming.”

If this indeed is the beginning of the end of
Big Tech, will we one day come to miss it? Will
we look back nostalgically at Google’s search bar,
Facebook’s news feed and Amazon’s one-stop mar-
ketplace and the feeling of being enveloped in low-
cost, convenient services? Or will we revel in the
freedom and innovation that a new generation of
scrappier, less-invasive companies brings us?

We should know soon enough.

TOO MANY BUGS
Most Americans want
the U.S. to rein in Big
Tech, polls say. Top to
bottom: Google’s Sundar

Bill Gates and Sun
Microsystems’ Scott
McNeally testify to
Congress in 1998; the
FTC’s Lina Khan.

AND IF THEY DID,
THERE’D BE NO WAY TO VERIFY THE ANSWER.”
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RIBBONS HOSPITAL

RIBBONS HOSPITAL

RIBBONS HOSPITAL

here’s nothing more joyful than the birth of a healthy baby. high quality
maternity care from pregnancy through birth and even postpartum is key to the long-
term health of both newborns and of new mothers. To help you pick the best place to
achieve the happy outcome of a healthy child and a healthy mother, Newsweek and datak
firm Statista are proud to announce our ranking of America’s Best Maternity Hospitals
2022. Our list names the top 350 leading hospitals for maternity care in the U.S., divided
into two performance categories: five-ribbon hospitals (161 institutions) and four-ribbon
hospitals (189 institutions). Within each category, hospitals are listed in alphabetical order.

The evaluation is based on three data sources: a nationwide online survey in which
hospital managers and maternity health care professionals (e.g., neonatal care provid-
ers and OB/GYNs) were asked to recommend leading maternity hospitals; medical key
performance indicator data relevant to maternity care (e.g., a hospital’s rate of cesarean
births); and patient-satisfaction data (e.g., how patients rated a hospital’s medical staff
for responsiveness and communication). We hope you find our ranking useful in choos-
ing the right maternity hospital for your family. Nancy Cooper, Global Editor in Chief
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French Hospital Medical Center
san luis obispo, ca

Froedtert Hospital and the
Medical College of Wisconsin
milwaukee, wi

Genesis Medical Center-
Davenport, East Rusholme Street
davenport, ia

Good Samaritan Hospital,
Cincinnati, OH
cincinnati, oh

Greater Baltimore
Medical Center
baltimore, md

Hackensack Meridian Health
Pascack Valley Medical
westwood, nj

Health One - Rose Medical Center
denver, co

Hoag Memorial
Hospital Presbyterian
newport beach, ca

Hospital of the
University of Pennsylvania -
Penn Presbyterian
philadelphia, pa

Houston Methodist Hospital
houston, tx

Houston Methodist The
Woodlands Hospital
the woodlands, tx

Kaiser Permanente
Riverside Medical Center
riverside, ca

Kaiser Permanente
San Diego Medical Center
& Zion Medical Center
san diego, ca

Kaiser Permanente
San Francisco Medical Center
san francisco, ca

Kaiser Permanente
San Jose Medical Center
san jose, ca

Kaiser Permanente
Santa Clara Medical Center
santa clara, ca

Kaiser Permanente
Santa Rosa Medical Center
santa rosa, ca

Kaiser Permanente South
Sacramento Medical Center
sacramento, ca

Lake Granbury Medical Center
granbury, tx

Loma Linda University
Children’S Hospital
loma linda, ca

Loma Linda University
Medical Center-Murrieta
murrieta, ca

Lutheran Medical Center
wheat ridge, co

Magee Womens Hospital
of UPMC Health System
pittsburgh, pa

Maine Medical Center
portland, me

Marian Regional Medical Center
santa maria, ca

Massachusetts General Hospital
boston, ma

Mayo Clinic - Health
System In Eau Claire
eau claire, wi

Mayo Clinic - Rochester
rochester, mn

Indiana University
Health West Hospital
avon, in

Inova Alexandria Hospital
alexandria, va

Inova Loudoun Hospital
leesburg, va

Insight Hospital &
Medical Center
chicago, il

Jefferson Health - Thomas
Jefferson University Hospitals
philadelphia, pa

Kaiser Permanente
Downey Medical Center
downey, ca

Kaiser Permanente
Fontana Medical Center &
Ontario Medical Center
fontana, ca

Kaiser Permanente
Los Angeles Medical Center
los angeles, ca

Kaiser Permanente
Moanalua (Hawaii)
Medical Center
honolulu, hi

Kaiser Permanente Orange
County - Anaheim Medical
Center & Irvine Medical Center
anaheim, ca
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Medical City Dallas Hospital
dallas, tx

MedStar Georgetown
University Hospital
washington, dc

Memorial Hospital
of South Bend
south bend, in

Mercy Hospital Jefferson
festus, mo

Mercy Hospital
Oklahoma City, Inc.
oklahoma city, ok

MercyOne Dubuque
Medical Center
dubuque, ia

Mills-Peninsula Medical Center
burlingame, ca

Morristown Medical Center
morristown, nj

Mount Auburn Hospital
cambridge, ma

Nebraska Medicine -
Nebraska Medical Center
omaha, ne

New York-Presbyterian
Brooklyn Methodist Hospital
brooklyn, ny

New York-Presbyterian
Hospital-Columbia and Cornell
new york, ny

North Suburban Medical Center
thornton, co

Northwest Community
Hospital 1
arlington heights, il

Northwestern Medicine
Central DuPage Hospital
winfield, il

Northwestern
Memorial Hospital
chicago, il

Novant Health Presbyterian
Medical Center
charlotte, nc

NYU Langone Hospitals
new york, ny

Rush University Medical Center
chicago, il

Saint Joseph Hospital, Denver
denver, co

Saint Peter’s University Hospital
new brunswick, nj

Santa Barbara Cottage Hospital
santa barbara, ca

Scripps Memorial
Hospital - Encinitas
encinitas, ca

Scripps Mercy Hospital
san diego, ca

Sharp Chula Vista Medical Center
chula vista, ca

Sharp Memorial Hospital
san diego, ca

Sinai Hospital of Baltimore
baltimore, md

Sky Ridge Medical Center
lone tree, co

Southeast Hospital
cape girardeau, mo

St. Anthony Summit
Medical Center
frisco, co

St. Marys Medical Center
grand junction, co

St. Vincent Healthcare
billings, mt

St. John’s Health
jackson, wy

Ochsner St. Anne Hospital
raceland, la

Ohio State University -
Wexner Medical Center
columbus, oh

OhioHealth Riverside
Methodist Hospital
columbus, oh

OHSU Hospital
portland, or

Overlake Hospital
Medical Center
bellevue, wa

Palomar Medical Center
escondido, ca

Parker Adventist Hospital
parker, co

Parkview DeKalb Hospital
auburn, in

Parkview Regional
Medical Center
fort wayne, in

Pennsylvania Hospital
philadelphia, pa

Presbyterian St. Luke’s
Medical Center
denver, co

Providence Mission Hospital
mission viejo, ca

Regions Hospital
saint paul, mn

Research Medical Center
kansas city, mo
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St. Luke’s Hospital
of Kansas City
kansas city, mo

Sutter Maternity & Surgery
Center of Santa Cruz
santa cruz, ca

Sutter Medical Center,
Sacramento
sacramento, ca

Swedish Issaquah
issaquah, wa

Swedish Medical Center
seattle, wa

The Mount Sinai Hospital
new york, ny

Tufts Medical Center
boston, ma

UC Irvine Medical Center
orange, ca

UC San Diego Health -
Jacobs Medical Center
san diego, ca

University Health System
san antonio, tx

University Health Truman
Medical Center
kansas city, mo

University Hospitals
Cleveland Medical Center
cleveland, oh

University of California -
Davis Medical Center
sacramento, ca

University of Chicago
Medical Center
chicago, il

University of
Colorado Hospital
aurora, co

University of Kansas Hospital
kansas city, ks

University of North
Carolina Hospitals
chapel hill, nc

UCHealth Yampa Valley
Medical Center
steamboat springs, co

UCLA Medical Center -
Santa Monica
santa monica, ca

UCSF Medical Center
san francisco, ca

UF Health Shands Hospital
gainesville, fl

UMass Memorial Medical Center
worcester, ma

UNC REX Hospital
raleigh, nc

UnityPoint Health -
St. Luke’s Hospital
cedar rapids, ia

UnityPoint Health - St. Luke’s
Regional Medical Center
sioux city, ia

University Health Lakewood
Medical Center
kansas city, mo

hospital, communication of the
nurses/doctors, care transition,
communication about medi-
cines, discharge information,

-
ness. Those data were used to
determine the patient score.

thresholds for each of the
three data sources, awarded
hospitals were grouped into

and four-ribbon hospitals.

Five-ribbon performance =
KPI score >83% + reputation
score >65% +patient score
>70% (161 hospitals)
Four-ribbon performance =
KPI score >70% +reputation
score >60% + patient score
>70% (189 hospitals)
The rankings are composed

eligible with regard to the scope
described here. The ranking is
the result of an elaborate process

preceding or following the pe-

facilities were not included in
the metrics. The results of this
ranking should not be used as
the sole source of information
for future deliberations. The

ranking should be considered

about hospitals, or, if possible

uncomplicated pregnancies, no
conclusions toward high-risk
pregnancies and specialized
obstetrics care pertaining to
these situations can be drawn

hospitals that are not included
in the ranking is not disputed.

2. Medical key performance
indicators

care. From the Joint Commission
International, an independent,

breast milk feeding and perinatal
-

cations in term newborns per

Medicare and Medicaid Ser-

to determine the KPI score.

3. Results from patient surveys

-
tient satisfaction during their

included: cleanliness of the

THE AMERICA’S BEST MATERNITY

hospitals in the U.S. The list is
based on three data sources:

1. Nationwide online survey

-
fessionals with knowledge about

hospitals in the U.S. Recommen-

hospital were not allowed.
Participants were asked

to rate the recommended

obstetrics, patient education,

-
ing. These assessments and the
recommendations were used to
determine the reputation score.
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University of Virginia
Medical Center
charlottesville, va

VCU Medical Center
richmond, va

Virtua Voorhees Hospital
voorhees, nj

Wakemed
cary, nc

Wakemed, Raleigh Campus
raleigh, nc

Yale New Haven Hospital
new haven, ct

Abbeville General Hospital
abbeville, la

Abbott Northwestern Hospital
minneapolis, mn

Abington - Jefferson Health
abington, pa

AdventHealth Central Texas
killeen, tx

Adventhealth Orlando
orlando, fl

Adventhealth Tampa
tampa, fl

Advocate Condell
Medical Center
libertyville, il

Advocate Illinois Masonic
Medical Center
chicago, il

AMITA Health Adventist
Medical Center
hinsdale, il

Asante Three Rivers
Medical Center
grants pass, or

Ascension Sacred
Heart Pensacola
pensacola, fl

Ascension St. Vincent Evansville
evansville, in

Aultman Orrville Hospital
orrville, oh

Aurora Lakeland Medical Center
elkhorn, wi

Cleveland Clinic Akron General
akron, oh

Cone Health Alamance
Regional Medical Center
burlington, nc

Cooley Dickinson Hospital
northampton, ma

Denver Health Medical Center
denver, co

Dominican Hospital
santa cruz, ca

Elmhurst Memorial Hospital
elmhurst, il

Emerson Hospital
concord, ma

Enloe Medical Center
chico, ca

EvergreenHealth Medical Center
kirkland, wa

Excela Health
Westmoreland Hospital
greensburg, pa

Fairview Southdale Hospital
edina, mn

Fisher-Titus Hospital
norwalk, oh

Franklin Woods
Community Hospital
johnson city, tn

Aurora Sheboygan Memorial
Medical Center
sheboygan, wi

Aurora St. Luke’s
Medical Center
milwaukee, wi

Bailey Medical Center, LLC
owasso, ok

Banner Casa Grande
Medical Center
casa grande, az

Baylor Scott & White
Medical Center - Frisco
frisco, tx

Baylor Scott & White
Medical Center Grapevine
grapevine, tx

Beaumont Hospital
royal oak, mi

Beaumont Hospital
troy, mi

Berkshire Medical Center
pittsfield, ma

Bon Secours St. Mary’s Hospital
richmond, va

Bon Secours St. Francis Hospital
charleston, sc

Bronson Battle Creek Hospital
battle creek, mi

Butler Memorial Hospital
butler, pa

Carolinas Medical Center
charlotte, nc

Catawba Valley Medical Center
hickory, nc

Cedars-Sinai Medical Center
los angeles, ca

Centura Health-Littleton
Adventist Hospital
littleton, co

CHA Cambridge Hospital
cambridge, ma

Chi Health Lakeside
omaha, ne

CHRISTUS Santa Rosa Hospital
san marcos, tx
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Freeman Health System -
Freeman Hospital West
joplin, mo

Geisinger Medical Center
danville, pa

Geisinger-Bloomsburg Hospital
bloomsburg, pa

Good Samaritan Medical Center
lafayette, co

Grady Memorial
Hospital, Delaware
delaware, oh

Greenwood Leflore Hospital
greenwood, ms

Hancock Regional Hospital
greenfield, in

Harris Health System
houston, tx

Hartford Hospital
hartford, ct

Henrico Doctors’ Hospital
richmond, va

Henry Ford Allegiance Health
jackson, mi

Henry Ford Hospital
detroit, mi

Huntington Memorial Hospital
pasadena, ca

Indiana University
Health Medical Center
indianapolis, in

Inova Fairfax Hospital
falls church, va

Johns Hopkins Bayview
Medical Center
baltimore, md

Kaiser Permanente
Antioch Medical Center
antioch, ca

Kaiser Permanente
Baldwin Park Medical Center
baldwin park, ca

Kaiser Permanente
Moreno Valley Medical Center
moreno valley, ca

Lenox Hill Hospital
new york, ny

Longmont United Hospital
longmont, co

Lowell General Hospital
lowell, ma

Loyola University
Medical Center
maywood, il

M Health Fairview
Woodwinds Hospital
woodbury, mn

Madera Community Hospital
madera, ca

Main Line Hospital
paoli, pa

Main Line Hospital -
Bryn Mawr Campus
bryn mawr, pa

Maple Grove Hospital
maple grove, mn

Mayo Clinic Health System -
Albert Lea and Austin
albert lea, mn

Mclaren Bay Region
bay city, mi

Mclaren Greater Lansing
lansing, mi

Meadville Medical Center
meadville, pa

Medical City Arlington
arlington, tx

Kaiser Permanente
Panorama City Medical Center
panorama city, ca

Kaiser Permanente
Redwood City Medical Center
redwood city, ca

Kaiser Permanente
Roseville Medical Center
roseville, ca

Kaiser Permanente
Vacaville Medical Center
vacaville, ca

Kaiser Permanente
Vallejo Medical Center
vallejo, ca

Kaiser Permanente
Walnut Creek Medical Center
walnut creek, ca

Kaweah Delta Medical Center
visalia, ca

Kettering Health Main Campus
kettering, oh

Olive View-UCLA Medical Center
sylmar, ca

Lakeside Women’s Hospital
A Member of the INTEGRIS
Health Network
oklahoma city, ok

Lakewood Ranch Medical Center
bradenton, fl

Lehigh Valley Hospital –
Cedar Crest
allentown, pa
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Memorial Health
Meadows Hospital
vidalia, ga

Memorial Hermann -
Memorial City Medical Center
houston, tx

Memorial Hermann
Greater Heights Hospital
houston, tx

Memorial Hermann -
Texas Medical Center
houston, tx

MemorialCare Saddleback
Medical Center
laguna hills, ca

Mercy Hospital Ada
ada, ok

Mercy Hospital Springfield
springfield, mo

Mercy Hospital St. Louis
saint louis, mo

Mercy Regional Medical
Center, Durango
durango, co

Methodist Hospital
omaha, ne

Methodist Olive Branch Hospital
olive branch, ms

Metrohealth System
cleveland, oh

Miami Valley Hospital
dayton, oh

Mid Coast Hospital
brunswick, me

Mission Hospital Mcdowell
marion, nc

Mount Sinai Medical Center
miami beach, fl

Multicare Covington
Medical Center
covington, wa

Multicare Good
Samaritan Hospital
puyallup, wa

Nash General Hospital
rocky mount, nc

Park City Hospital
park city, ut

Parkland Health & Hospital System
dallas, tx

Peacehealth Southwest
Medical Center
vancouver, wa

Penn Medicine Chester
County Hospital
west chester, pa

Penn State Health - Milton
S. Hershey Medical Center
hershey, pa

Petaluma Valley Hospital
petaluma, ca

Piedmont Athens
Regional Medical Center
athens, ga

PIH Health Hospital-Whittier
whittier, ca

Pomona Valley
Hospital Medical Center
pomona, ca

Portsmouth Regional Hospital
portsmouth, nh

ProMedica Toledo Hospital
toledo, oh

Providence Hood River
Memorial Hospital
hood river, or

Providence Medford
Medical Center
medford, or

New Hanover Regional
Medical Center
wilmington, nc

Newton Medical Center
newton, nj

Newton-Wellesley Hospital
newton, ma

North Colorado Medical Center
greeley, co

North Kansas City Hospital
north kansas city, mo

Northside Hospital, Atlanta
atlanta, ga

Northwest Health
la porte, in

Northwestern Medicine -
Delnor Hospital
geneva, il

Ocean Medical Center
brick, nj

Ochsner Medical Center
new orleans, la

OhioHealth Grant
Medical Center
columbus, oh

Ohiohealth O’Bleness Hospital
athens, oh

Orlando Health Arnold Palmer
Hospital for Children
orlando, fl

Palomar Medical Center Poway
poway, ca
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Providence Regional
Medical Center
everett, wa

Queen’s Medical Center
honolulu, hi

Renown Regional Medical Center
reno, nv

Riverside Regional
Medical Center
newport news, va

Robert Wood Johnson
University Hospital
new brunswick, nj

Saint Francis Hospital
tulsa, ok

Saint Joseph Regional
Medical Center
mishawaka, in

Saint Luke’s North Hospital
kansas city, mo

Scripps Memorial
Hospital La Jolla
la jolla, ca

Sentara Martha
Jefferson Hospital
charlottesville, va

Sentara Leigh Hospital
norfolk, va

Sentara Norfolk
General Hospital
norfolk, va

Seton Medical Center
Harker Heights
harker heights, tx

Silver Cross Hospital
new lenox, il

Sisters of Charity Hospital
buffalo, ny

Soin Medical Center -
Kettering Health
beaver creek, oh

Southern Tennessee Regional
Health System Lawrence
lawrenceburg, tn

SSM Health St. Mary’s
Hospitals - St. Louis
richmond heights, mo

UConn John Dempsey Hospital
farmington, ct

UnityPoint Health - Meriter
madison, wi

University Medical
Center of El Paso
el paso, tx

University of Maryland
Medical Center
baltimore, md

University of Michigan
Hospitals - Michigan Medicine
ann arbor, mi

University of Utah Hospital
salt lake city, ut

UT Southwestern
Medical Center
dallas, tx

Vanderbilt University
Medical Center
nashville, tn

Wake Forest Baptist
Medical Center
winston-salem, nc

Watertown Regional
Medical Center
watertown, wi

West Suburban Medical Center
oak park, il

William W Backus Hospital
norwich, ct

Winchester Medical Center
winchester, va

Wise Regional Health System
decatur, tx

Women & Infants Hospital
of Rhode Island
providence, ri

York Hospital
york, me

St. Elizabeth Hospital, Enumclaw
enumclaw, wa

St. Francis Hospital
federal way, wa

St. Joseph’s Hospital
Health Center
syracuse, ny

St. Luke’s Hospital Bethlehem
bethlehem, pa

St. Luke’s Nampa Medical Center
nampa, id

St Vincent Carmel Hospital Inc.
carmel, in

St. Cloud Hospital
saint cloud, mn

St. Luke’s Magic Valley
Medical Center
twin falls, id

St. Luke’s Regional Medical Center
boise, id

Stanford Health Care-ValleyCare
pleasanton, ca

Sterling Regional MedCenter
sterling, co

Strong Memorial Hospital -
University of Rochester
rochester, ny

Summa Health System -
Akron Campus
akron, oh

Tampa General Hospital
tampa, fl

Tanner Medical
Center - Carrollton
carrollton, ga

The Johns Hopkins Hospital
baltimore, md

The Moses H. Cone
Memorial Hospital
greensboro, nc
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Cabanes Des
Grands Lacs

The 23 fantastical lakeside
glamping cabins custom-

designed on the edge of a
glassy lake take sustainability
to heart. These “eco-domains”
are built of larch and Douglas

and insulated with wool;
bathrooms come with dry

sawdust toilets.
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Not Just Lip Service
“What you see is what you get with me,” says Real Housewives’ Lisa Rinna ▸
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CabinVacations
Everyone needs to get away from it all sometimes. But not everyone’s idea of the
ideal vacation is the same. The selection of cabins featured here from the book
Cabin Tripping (Artisan) all share a warm, wild spirit and a focus on sustainability,
even if their decor styles, locales or the materials they are fashioned from differ
wildly. From a yurt in Alaska to a woodland treehouse in England to glamping
in Australia, each is available to rent for that perfect getaway. —jj eggers
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07

Cabanes Des
Grands Lacs

COMTÉ, FRANCE

(See previous
spread)

6

7

04

Knowlton and Co. Treehouse
DURHAM, CANADA

Only six trees were trimmed while
building this fort, and the reclaimed
materials used to build it include

old barn and windows (one stained
glass) rescued from a church set
to be demolished. The once-rough
interior has been transformed into
a homey, ultrastylish (tree)house
in the forest wilds of Ontario.

03

Zion Eco-Cabin
HURRICANE, UTAH

Inside this mini A-frame facing

Mountain Wilderness and its rainbow-

02

Orca Island Cabins
SEWARD, ALASKA

Yurts are already eco-friendly—they
are easy to dismantle and require

almost no land development to
install—but the seven glamping
yurts at this private island eco-

resort in Resurrection Bay ramp up
the sustainability factor with solar

power and composting toilets.

05

EcoCamp Patagonia
TORRES DEL PAINE

NATIONAL PARK, CHILE

sourced foods (and wines) in large
community domes, warmed by

3

2

5

1

4

01

Phoenix House
PAHOA, BIG

ISLAND, HAWAII

Perched on an ebony

electricity, a rainwater
catchment system,

recycled materials and
biomimicry into a comfy

modern beach house
surrounded by what

Culture
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06

Faraway Treehouse
CUMBRIA, ENGLAND

Comfort and low-impact living
are a given here; a sense of
whimsy, even better. The Faraway
Treehouse feels as if it’s been
cobbled together by fairies. It
marries rustic touches with the
occasional pop of baroque, like

chairs with ornately carved
backs and a little woodstove
painted robin’s-egg blue.

10

Hideout Bali
SELAT, BALI, INDONESIA

An ultraromantic retreat that will
leave even the most seasoned
traveler breathless, this seductive

and straight into reverie. Perched
high in the misty mountains of
the Gunung Agung volcano, its

entirely of bamboo, with no
doors or air-conditioning, just
the cool kiss of mountain air.

09

Our Jungle House
SURAT THANI, THAILAND

This eco-resort pioneer has welcomed
guests to its 25 acres of private

rain forest for over 30 years. The
21 rustic hardwood cabins gaze out

over river streams and limestone

no two are alike. Swim in sparkling
river water, sip sunset cocktails

to a choir of rain forest chatter.

08

Platbos Forest Cabins
GANSBAAI, SOUTH AFRICA

Between the mountains and the sea on South
Africa’s Western Cape is the densely woven
Platbos Forest. Home to a biodiverse array

the-grid cabins, the two-person Bush Buck
Suite is a standout. Built around a 500-year-

old white stinkwood tree, it has one long
open side exposed to the forest, and solar

lanterns and candles provide a honeyed glow.

11

Eastern Thredbo
Cedar Cabin

NEW SOUTH WALES,
AUSTRALIA

With unobstructed views
of both mountain and ski

cabin with spare modern
design is glamping at its

most comfortable and

and organic materials are
used throughout, and

it even has a piping-hot
Japanese-inspired glazed

onsen for steamy soaking.

11

9

10

8

47

From Cabin Tripping by

JJ Eggers (Artisan Books).

Copyright © 2021.
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PARTING SHOT

You’ve become such a
memorable Housewife, did
you have reservations before
joining the franchise?
I did. I am smart enough to know that
as I aged, in this business, as an actor,
as a female, you don’t get to work
for very long. I remember thinking
when I turned 40, I better diversify.

You’re known for being very
open with your opinions,
political and otherwise. Do
you ever worry about it
impacting your businesses?

the thing, I have to be my authentic
self. Of course, I want my business
to do well, but I’m not going to

Because of your reputation from
RHOBH, it can feel like we know
you. Do fans ever cross the line?
You really only get to see me being
my authentic self in situations where
bombs are thrown at me. I just don’t
think that in my real life, I am put
in those kinds of situations. The
show does show you a side of me
that isn’t really the side of me that
everybody lives with on a daily basis.

What can we look forward to from
the new season ofReal Housewives?
I think it’s one of the best seasons
ever. My mom’s passing, Dorit’s
home invasion and Erika and what
she’s going through...there’s just so
many real issues that we’re dealing

that, it’s beyond. —H. Alan Scott

LisaRinna

▸ Visit Newsweek.com for the full interview

if there’s one person who has changed the landscape of modern
reality TV, it’s Lisa Rinna. Do a GIF search for any myriad of reactions

and you’ll find Rinna from Bravo’s Real Housewives of Beverly Hills. Part of the
reason for this is how honest she is on the show. “No one’s more hated than
someone who’s honest. The truth is a tough pill for people to take. What you
see is what you get with me.” And part of what you get is a multi-hyphenated
resume beyond just reality TV star: actress, businesswoman and now, makeup
maven with Rinna Beauty. “Life is short and you don’t have to just do one thing.”
Known for her lips, Rinna says she is “100 percent involved; nothing is created
without me,” and that part of the goal of the beauty line is to get people to
think about their lips differently. “How can we treat your lips like we do our
skin?” With everything she does, it’s fair to assume Rinna isn’t going to slow
down. “I really figured out that it was time to start saying yes to the universe.
And I haven’t stopped since I was 40. It seems to have worked.”
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“Life is short
and you
don’t have
to just do
one thing.”








